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eDM

Press release
Partner marketing

SEM
Advertising
Social media
Mobile app
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M EE Y H&RE

Jan
xhibitor promotion

Feb
Visitor registration
open: Feb 12

YIFP Programme
launch

Conference agenda
ready

Conversion campaign
starts

FHERE, LERRERERE Y IS
FRIERT B 2 F0Key milestone IIAFER B9 1T X1

Jun
Business matching
promaotion

Hs &

(HAth)

Jul
Registration close;
Jul 31

(EhERS,

Show days: Aug 3-5

Post-show surveys &
reports

isit competitor show
America for lead

Mew zones release on
website

Speakers’ lineup
confirmation

Finalise business
matching online
system

Confirm delegation no.

& attendance

Confirm post show
survey & upload to
online platform

Post-show survey to
pre-registeration data

onfirm VIP
Programme details

Exhibitor list ready

Prepare post show
survey

Meet 3,000 pre-reg

Exhibitor List launch

Conference last call

arketing Campaigns

EP1_EDM_Show

-WP1_EDM_Pre-reg
-VPZ2_EDM_Pre-
reg_Mewzaone

- EP2_EDM_Visitor
Profile

-WP3_EDM_Pre-reg
-VP4_EDM_VIP

COMN1_EDM_Speaker

-WP5_EDM_Overall
Show Info
-WPG_EDM_Travel to
HE

-VP7_EDM_VIP

- COMNZ_EDM_Agenda

-VER1_EDM_Pre-
reged
-YP&_EDM_Pre-reg
-YP9_EDM_VIP Sneak
Peak Biz Matching
-VYP10_EDM_App

-VP11_EDM_VIP Biz
Matching
-VP12_EDM_Onsite
Activity Pre-reg
-WP13_EDM_Feature
HE
-COM2_EDM_Last
call
-VP14_EDM_App

-WP16_EDM_Pre-req
last call
-VERZ_EDM_Show
highlight
-VP17_EDM_App
-VP18_EDM_App

- Day1_Highlight
- Day2_Highlight
- Day 3_Highlight
- Survey1_Pre-reg

- SunveyZ_Thankyou

Press release

1st pre-show

2nd pre-show

3rd pre-show

On-the day release

Post-show release

Search for new
edia partners in
tmerica and Europe
Review and renew
antract with existing

edia partners

Partner marketing

- Secure at least 20
media partner s (new
+ exisiting) and
confirm barter deal

- 2nd round search for
new local media
partners

-1stround of
promaotion with
existing media
partners in America
and Europe

- Deadline to secure
all local media
partners

- All barters should be
used and placed
pefore Jun 15

Evaluation
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MNLEE T RS

BHRE, HEBXENRETUNER (B

AR AE RS [B) 3 FKey milestone IIAFE N A9HL T4
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20218%R
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i)

.

HA 5
7N -, P

RiCAEYS,

3H

SAMPLE

SAMPLE - Media

1. NEROZEEERS0R, BEiEa
AEFRTIRIR

2 BERAFEFEHHERENES, &
LlEsdRtigsinsats

3 FROAL T SR

B

1.201 902 A RIS S BEHIE R A
2 EDENE

1. BHEELRSE, SRR, E5HH
TR

2 STIMRHERERE, =ETIEE=E

3. IREF R E T R TR

- % wml 1 e 1

1. BinEso-MbEmE, REED,

1. BiL&iTaR, HESE. MSERER

—
a

BEEh e TIR2019ER AT RIE,;

1. BEitETRikaE=SE.

SAMPLE - fbEmsaEr Bl Rooo; 2. RRESMLEm:, EHUR | BEERRSAI MRS S e T ey T Lo TR ALY - .
5. GEREAIEA i T Enooges - 2. ZEMtETIEFR S ENET 2. SHNFEER, SREY; :
1.1 B IRRisEF - iAVIP&EVIPEIS
. ek 2
1. BESMERVIPSEVIPESMoVIP, 5 M50 L . \ S S
i : e i e |- VIPEEDH0x, FEILHIStonts; Aot . o 1. VIPEEPPTERLES 2, WEEVIP
SAMPLE - VIP program rkhesE, BATRESE0x, BRERES 3. FAERVIPAEVIPTES BE | - VIPHERIE, 1. FiEHEiEE B atEr e :

thox, FFoo, FPFER0%

frEEIEEE 4
. EEVIPEEAREE
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ly Pre-reg Monitor

@ informamarkets

ERIANNB

#2 Submit weekly pre-registration
monitor



ZHEI20/ )

@ informamarkets

{5 WECHAT % WEBSITE ¥ 0y (L TELENAREETING 1]

BESEE | EREH EREit Rt Edlg 3 = =][a IE=3 Ed1g s =) e E=g e = SIE P a5, = e g
Yesk Pre-reg Domestic Overseas |Demestic|Owersea| Total |weekly %| Fbffl |Domestic|Owersea| Total |weekly % 151 Domestic|Oversea | Total |weekly % 15 Domesti |Oversea | Total [|weekly %| FEABl | Don

countdown Total Total Total 5 pre—resh 5 pre—regh 3 pre—rezh [= 3 pre—rezh
20 0 1} 0 1] #DIV/0! 1] HDIV/0! 1} HDIV/ 0! 1} HDIV/ 0!
19 0 0 0 1] HDIV/O! HDIV/O! 1] HDIV/O! HDIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
18 0 0 0 1] HDIV/O! HDIV/O! 1] HDIV/O! HDIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
17 0 i} 0 a H#DIV ! #DIV/ 0! a H#DIV ! HDIV/ 0! i} HDIV/ 0! HDIV/ 0! i} HDIV/ 0! HDIV/ 0!
16 0 1} 0 1] HDIV/ 0! HDIV/0! 1] HDIV/ 0! ®DIV/0! 1} HDIV/0! HDIV/ 0! 1} HDIV/ 0! HDIV/ 0!
15 0 0 0 1] HDIV/ 0! HDIV/0! 1] HDIV/ 0! HDIV/0! 0 HDIV/ 0! HDIV/ 0! 0 HDIV/ 0! HDIV/ 0!
14 0 0 0 1] HDIV/O! HDIV/O! 1] HDIV/O! HDIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
13 0 0 0 a H#DIV 0! #DIV/ 0! a H#DIV 0! HDIV/ 0! 0 HDIV/ 0! HDIV/ 0! 0 HDIV/ 0! HDIV/ 0!
12 0 1} 0 1] HDIV/ 0! HDIV/0! 1] HDIV/ 0! ®DIV/0! 1} HDIV/0! HDIV/ 0! 1} HDIV/ 0! HDIV/ 0!
11 0 0 0 1] HDIV/ 0! HDIV/0! 1] HDIV/ 0! /DIV/0! 0 HDIV/ 0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
10 0 0 0 1] HDIV/O! HDIV/O! 1] HDIV/O! HDIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
9 0 0 0 1] #DIV/ 0! #DIV/0! 1] #DIV/ 0! HDIV/ 0! 0 HDIV/O! HDIV/S 0! 0 HDIV/ 0! HDIV/ 0!
g 0 1} 0 1] HDIV/0! HDIV/0! 1] HDIV/0! HDIV/0! 1} HDIV/0! HDIV/ 0! 1} HDIV/0! HDIV/ 0!
7 0 0 0 1] HDIV/ 0! HDIV/0! 1] HDIV/ 0! /DIV/0! 0 HDIV/ 0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
G 0 0 0 1] HDIV/O! HDIV/O! 1] HDIV/O! HDIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
5 0 0 0 1] HDIV/0! #DIV/0! 1] HDIV/0! ®DIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
4 0 1} 0 1] HDIV/0! #DIV/0! 1] HDIV/0! HDIV/0! 1} HDIV/0! HDIV/ 0! 1} HDIV/0! HDIV/ 0!
3 0 1} 0 1] HDIV/ 0! #DIV/0! 1] HDIV/ 0! HDIV/0! 1} HDIV/0! HDIV/ 0! 1} HDIV/0! HDIV/ 0!
2 0 0 0 1] HDIV/O! HDIV/O! 1] HDIV/O! HDIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!
1 0 0 0 1] HDIV/0! #DIV/0! 1] HDIV/0! ®DIV/0! 0 HDIV/0! HDIV/ 0! 0 HDIV/0! HDIV/ 0!

2021 Target
2020 Final
2019 Final

Information Classification: General

31



https://informaplc-my.sharepoint.com/personal/lina_pan_informa_com/Documents/desktop/%E4%B8%AD/1%20China%20Show%20Monitor/Louise%20&%20Lina%20Shared%20File/Report%20templates/Event%20Pre-registration%20Monitor%20template_%202021.xlsx?web=1

@ informa markets

BMEiciEsR (FRE120/3)

Ui H 4 FR-2023FE B IL 411K
Project Name—-2023 Pre-reg Monitor
Yk H 3 N A L A JE B 202253t I Lt AJH H bR
Week countdown Date Domestic Overseas Pre-reg Total Growth Total 2021% 2023 Milestone
B I Y
benchmark [ 4
Uins
20 0 0 0 #DIV/0!
19 0 0 0 0 #DIV/0!
18 0 0 0 0 #DIV/0!
17 0 0 0 0 #DIV/0!
16 0 0 0 0 #DIV/0!
15 0 0 0 0 #DIV/0!
14 0 0 0 0 #DIV/0!
13 0 0 0 0 #DIV/0!
12 0 0 0 0 #DIV/0!
11 0 0 0 0 #DIV/0!
10 0 0 0 0 #DIV/0!
9 0 0 0 0 #DIV/0!
8 0 0 0 0 #DIV/0!
7 0 0 0 0 #DIV/0!
6 0 0 0 0 #DIV/0!
5 0 0 0 0 #DIV/0!
4 0 0 0 0 #DIV/0!
3 0 0 0 0 #DIV/0!
2 0 0 0 0 #DIV/0!
1 0 0 0 0 #DIV/0!

32
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https://informaplc-my.sharepoint.com/personal/lina_pan_informa_com/Documents/desktop/%E4%B8%AD/1%20China%20Show%20Monitor/Louise%20&%20Lina%20Shared%20File/Report%20templates/Event%20Pre-registration%20Monitor%20template_%202021.xlsx?web=1

2024 FRBIENSE
FPRIEEIC

A

e N 7

2023 week

2024 week
as of 2 April 8

2023F R {RIEI8E
FPEREMEIC

A A

@ informa markets

2023FRARNBNEE

TREIC A AR

8

N7

2023 week

Final

~

5i 1141 Rank2024 2024 o tototal  YOY I Rank 2023 Rar;‘rné?B 2F?n2a-°|> % to total
mECEH
Pre-reg Total -9.54% 3,670 17,775
5= SMS -9.09% 1 1,100 5,200 50%)
|44 WeChat 2.56% 3 780 2,500 60%
Y=ty Telemarketing -50.00% 2 1,000 2,000 30%
[EmEIE LR 300.00% 5 100 50%
®i5 Website Organic 1400.00% 20 4,800 60%
HbHE Ground promotion 66.67% 4 600 2,700 5%
=M Delegation 647% | s 150 50%
114 Association 900.00% 25 15%
20 2
JLfi Others 50 7 «Diviol 400 20%

Information Classification: General
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#3 Submit survey
forms for review




@ informa markets

= IGIAZER & Post-Show Surveys

F1MHEN (BEE&TEHLR) BBHEETHAMNOERETFEE—REFOE+
AR (5] %

=/ KPR —EZE BT RE &AM 65 H
Loyalty. ¥EFEENPS)

SR AR D UREIESLFREAFITIRE, BERIARBLOERNE X

125 Lina.Pan@infomra.com Ffcc Louise.Yu@informa.com

35
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B SHE B R

Not required Not required
HABZE BUPARIINEY:N M AR S ik K
/D 20%EE A & /D20% B TFA

EEEE N RIFA AR, TRIMAXREE+IDMREENE RENAEDNIAR, THRIDUAESH I RERSER
ERE =

& =

HeAl JRIERIN -

<25,000MRIES, BNAIMARIJESHFATE/IS%
>25000MARIRES, BNAIMARIVEHFATEIZ%
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Sample - Visitor Survey

Part 3a: THiZAZEM- %k (SHXEWR) <

1) BRI, GHATRSRIRENHEREE: 1) EAEARSMSRES:
FRAAE R , \ o \ .
0¢ 1« 2¢ 3¢ 4« 5e 6¢ 7< 8¢ g« 10< | O EJ}T]TEEEBJEEDE'JDD' O _II_J}TUT@!&'

- O FR7Hmge 0O FHAEEe

- 0O os/El#EE <
2) EERBASHARENTHER:. O #%5s5|E 0 Google O Yahoo O Baidu¢
O #%ZFEF: O0HE  Olnkedin 0 Facebook ¢
=& RE 4 FEETTHE ¢ O/4& 0%WHY 0O R&EE O RN &
0 1¢ 2¢ 3¢ 4 5¢ 6° 7¢ 8¢ 9 10° | O HtRES, 5560
P ¢ P P ¢ P P P ¢ P P O H{w. _I%EE‘H

3) BEREARRAFEERRENTEMER: 2) BHIBRXNSRENEEAE:-

= b= ¢ € NE
SR EETHE [1-5243%35 8 - 5-243A 3] 7;;‘ et e» Y- EEEEEERE R EEEE R SRR
0 1¢ 2 3¢ 4¢ 5¢ 6¢ 7¢ 8¢ 9 104 |-

: SHFHNE [ - - | ' “
SHERERLE e | - - - - «
SHBREERNS/ERA K - - - - ,
SHF~ B K - - - - ,
T mat « | - - - - ‘
Tl - - - - - - ‘
TRESN TN AAEBRE e |- - - - - ,
TUE 5 4R B/ Ak RO B e | - - - - f

HibhB gy, EEH
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Sample — Visitor Survey

3) EMEENARSEMRANEREE : «

== ) 8) BRDBAMTZGE 7 THRAHE ARG 7!
[L-E%TFHE - 5-EERE) s ST X0 S FERE -
‘ 1 3 4 5 <
RRRE : |
e ) o) AT R B RR-
REHS- g
ERa% :
E S g
INARBRANES ‘ : ‘ ‘ : ‘ :
ENHHRE ‘ : ‘ ‘ : ‘ :
REAGRENES. BE. HRALEHHES | : ‘ ‘ : ‘ ‘
DA% ‘ : ‘ ‘ : ‘ :
SH— RINREHRERENHREIREH | : ‘ ‘ : ‘ ‘
el
a) HFETFIIRRY G SRR MEES :
. - FiE - " :
I-REFEE-5-FHEE) = EE ST R #EES
‘ - L 2 3 4 5 L
N E R : : ‘ ‘ : ‘ :
EREAN AP RADEALBE - - | | ' | ‘
BRARR : : ‘ ‘ : ‘ :
RAE & : : ‘ ‘ - ‘ ¢
BRI SRBIE : : ‘ ‘ : ‘ :
EYRUERMNE : : ‘ ‘ - ‘ .

HEE,

5) BRTARE, BESNWLRES ? M@, RTNEEMNTE20ASMT ROZSR, TG
B RNRENEREE. <

a. <HERFH-EIBHEFR>

6) EARSURRE, LRZEMLEF:
O B«
O ReRAEOFHITS. RERige
O #hs (ERALR) MREA% TS, E5RHNERFIEERFARIERAX ? O wxx<FIHEA
AE IR R A e >
O HbEZ, 50 @ 38
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Sample - Exhibitor Survey

5 BEETHETIIRNSRENEEEE:-
[Q-EeARiLE -5-FTLIAF))

) RIREERSR 0g Oa 5 ‘
v a FEAC | meARE sekEe |
2) BHBERSHIERR: < - @ 1¢ 26 3 e R
o ' SRR G r = = . = B
: IHRFFEE SRR & o a = a a -
a == \pF At
- ;;mﬁﬁﬁﬁ?ﬁﬂ% IR TR E E = = 5 .
o = ;}m%%mﬁﬁ.u}] T @ e a a a a a K
EA-—; 5 v b e JE a a a a e
O R=E/mE : WETHERS e = a a a a o
O #xsl#: a8 MR AR ECEE Tt a JE a o a p -
O #*3EE @S _ Linkedin _ Facebook __Instagram# =
O A/EL R HESEAYN, B .
0O HtRES, &F%H « o
O Hfth, FHEA ¢ 6) FHHERINARRSEMRANFBERE
© L-FEEFmEE - 5-FEmE
3) HEHAMNtop3EATHHE : « “
. ESER FEFAE FEHRC |
- < “ 14 24 3a 44 5o |
4) HEH top 3 BIRHHR : AL = a a pe > = -
o ML FRES & a a a a a <
W ARE a r - - e 5 -
FRANBERIRE & JE a JE a a &
NGRS JE = a E a pr e
RIBE MR RS e = a E a pr e
IEEMBRAREHNRES a a a o a a =
IEERIEHA TMRS & & a a a a o
mREEBRTHC E JE a a a a -
Hitb&l, T8 o
o
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Sample - Exhibitor Survey

7 EEREHTIIRRET BR/RE, SEEENREFAE? (MEA) <

[-FEEEFA -5-FEEFAL
ou|

a

REAe

EEEEMN

4

1€

ED R BB BB

B EiESR

RELE VIP LRZHAIBIER

KEMEIMRIES
B ME = T

M LB

WP mERK

Raatl

REDR &

SHEFENER:

ST TN P P P P P N P P

ST TP TP P P P P N P P

ST TP P P P P P Y P Y
ST TP P P P P P Y B B
ST TP TP P P P P N P P

F R I P S P T

|

8) HFREAZEALSHR. BTEITIHERSSRRA, HHNEZA:

N-EEXER -5-FEEFAHL

|

&R«

D ——

1<

BIEBIEXRS

BB B KR

WS/ 4G EBIE

M52 815 T BR <

RETAE IR e

REREIEMEE

W&o

TN NN

ST NP O P RPN P Y

TN
JT TR P PN IR B
TN NN

ST NP O P RPN P Y

v
HAhRiE, EH%H

Information Classification: General

F T S P S A P I
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R, RO MUEERHIRNREAE/ER. ¢

o <SIHEEMNREFRE>

o

10) /AN TEERSEITRIZE:
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O FEEARNMN ERR2 TR
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O AB&R BAX

1) ZAARMNABL THERERH ? CEFHARRREING?
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o

12) BINAZEHEA TUBERENSRER?.

&«

40



@ informa markets

~ > —_—t ~
EFTENIAE[R)ERI, 15check :
KPI 33
EIEAS BhEA S
EHiHE T 31 KPIo & ?
HEE (FREUE)
CSAT ;‘l__%%z\g 0 1 2 3 4 5 6 7 8 9 10 S E*
Loya |ty /E(E\iﬁjz, }g R RENERET i
NPS /%?EW'TE BENE BREAB
o RENARMNEERENENBRIAZ T (g
% I:P n BIE (RIAEEE)
. 0 1 2 3 4 5 6 7 8 9 10 T8

MRBERSZKENITYN, BIAARINFTNmE, HE  rmmmer
ENR=AH, AN EERF, JUNESE

FIRET T R/ AR R IR T HEAE
KiLE%Louise#Lina check I
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https://informaplc-my.sharepoint.com/personal/lina_pan_informa_com/Documents/desktop/中/1%20China%20Show%20Monitor/Survey%20Sustainability/2023/IM%20China%20Survey_2023_CN.docx
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AT PN E LT B

RN AREE O EE M EIERRE
https://www.surveymonkey.com/r/IMAsiaSurvey2023

SEAER
KPIZTHE (CSAT &, Loyalty 2%, NPS 4 (E)
EVIN -y
P I B 20 27 #E oEikE, Bt HERRIE

RIS T Gt
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https://www.surveymonkey.com/r/IMAsiaSurvey2023

@ informamarkets

EHE

#4 Dally visitor data
with YOY figures




N FliﬁiE ':Jﬁ':élgliﬁ é:l
1 B 23 2 R

Unique Visitor i

nique visitor FEXfE (?IE_LSUUM)

nique visitor 34 (IRIZIIAR)
IR A A badge, EEMANIES

Other badges: Speakers, guests
FREICEAAZL:

BREWMAH
EESWAH
SMAR

Unique Visitor IZIRIIMARAZL:

Unique visitor AEIARG (JRIZIAR) :

Unique visitor {84 JRIZIIAR)

Reference numbers
2023 pre-registration

Information Classification: General
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BEERAERER

2545 ouise & Ling
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file:///C:/Users/PanL/OneDrive - Informa plc/desktop/中/1 China Show Monitor/Louise & Lina Shared File/Report templates/Onsite Daily Report_Visitor.xlsx
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BE21B

#5 Survey report
#6 Marketing channel analysis
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=R/ AR SEERE RS

FTMR: (BHRELRE) #SOITIRXEFSMACEEERS

%Eﬂ_—*ﬂ Xﬂﬁi@ﬁ flﬂ %%}ﬂi)ﬁi%*%fi@] https://www.surveymonkey.com/r/IMAsiaSurvey2023

SEAEER
KPIZTHE (CSAT &, Loyalty 2%, NPS 4 (E)
EVIN-=]
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FATR A AT AR, B RHIEKE
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https://www.surveymonkey.com/r/IMAsiaSurvey2023
file:///C:/Users/PanL/OneDrive - Informa plc/desktop/中/1 China Show Monitor/Survey Sustainability/Survey/调研问卷KPI问题计算器.xlsx
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NPSHHFEITHE
T (NPS)=(HE% 2 4 2 R AR ) x 1L00%- (T 1524 B/ B 4 A 8) < 100%

iR TS
A A
SRR (RRE0E) N\ 'a N
0 1 2 3 4 5 & 7 8 ] 10 | #EEE*
0 10 20 10 0 0 0 70 90 100 200
e EEEEERENE ST " _J
Y
W&

[(100+200)/500-(10+20+10)/500]x100=52
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Survey KPI Questions Line Graph Generator

CSAT Score (# B.02

Fating scale ] 1 2 3 4 g 4] 7 g o 10 Total
J |Raw data 2 3 4 ] 6 ] 20 449 49 50 S0 286
L |[Percentaze 1% 1% 1% 2% 2 2% T 17% 17% 17% S1% 100%
2
3 35% - (31%) - 100
1 a0
! - 90
. 30% -

7 - &0
3
s 25% - - 70
3 (17%) (17%) (17%

20% - - o0
L 49 49 3
] - 50
£ 15% -
1 - 40
3
3 10% - - 30
i - 20
3 5% -
3 - 10
]
L 0% : 0
p] ] 1 2 3 4 5 5] 7 ] 9 10
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https://informaplc-my.sharepoint.com/personal/lina_pan_informa_com/Documents/desktop/中/1%20China%20Show%20Monitor/Survey%20Sustainability/Survey/调研问卷KPI问题计算器.xlsx
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HERIER

L+ ERER

2023

China Internation Total pre- China pre- Internation

Show name . - . visitor al visitor &P registered .
A Total unique visitors (China + Intl) registered - al visitor
BREBR A2 2 number number visitors visitors =i (3

" M (| W (O B a5 Zic (F 5h)

E) M) ’ &)
0 0

= MECEH BEH

n Total pre-rn Total spenn

Defininition of the Terms

FEEicIia AR

Pre-reg showup

n Comersiun Cost per attenu Total pre-reg

e oo

Pre-reg showup

Total #DIV/0! #DIV/0! 2DIV/0! #DIV/0!
5 Website Organic SRR #DIV/0! #DIV/0! 2DIV/0! #DIV/0!
SEQ/SEM #DIV/01 #DIV/0! £DIV/0! #DIV/01
{I7E WeChat 2DIV/01 2DIV/0! 2DIV/0! £DIV/0!
H: = T = e
~EHLITRE, B _ IRIEIE. ™S, Facebook, £DIV/0! #DIV/0! #DIV/0! #DIV/0!
Digital Other Social Media, pls specify nstagram, LinkedinZs (9T7F188)
eDM ET #DIV/0! ER #DIV/0
(2020 NEW) # FI% Online Ad 2DIV/01 #DIV/0l 2DIV/0! #DIV/0!
E=% Re-marketing [Z0Feathr 2DIV/0! 2DIV/0! 2DIV/0! £DIV/0
Ehun =, = ==
;E{'ﬁﬁ oy I’EEBE. . RIExpopromoter SRS —7n £DIV/0! £DIV/0! £DIV/0! £DIV/0!
aid 3rd party, pls speci
AR Telemarketing #DIV/0! #DIV/0! ZDIV/0! #DIV/0!
RRHE =iE SMS #DIV/0! £DIV/0l 2DIV/0! £DIV/0!
ffZs DM or posts B/ Bt #DIV/0 #DIV/0! 2DIV/0! £DIV/0
#3225 Delegation Er— A Bt2A =24 #DIV/0! #DIV/0l =DIV/0! #DIV/0!
P k-
Non- i Association TEERALRILE. 2D/ 2D/ ZDIV/0! #DIV/0
digital Wi Ground prometion == #DIV/0! #DIV/0! #DIV/0! #DIV/0
ZE# Trade show == #DIV/0! #DIV/0! ZDIV/0! #DIV/0!
Eﬁﬂ”ﬁ%i Referral Exhibitorg o= #DIV/0! #DIV/0! £DIV/0! £DIV/0!
ot 2DIV/01 2DIV/0! 2DIV/0! £DIV/0!
W) | 552 Print ads #DIV/0 2DIV/0! 2DIV/0! #DIV/0
W BETE Outdoor ad@BEPSHTE. HECE #DIV/01 #DIV/0l 2DIV/0! #DIV/0!
EHi #DIV/0 #DIV/0! £DIV/D! #DIV/0

RIESCPRE RS RSB ERRE
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49



file:///C:/Users/PanL/OneDrive - Informa plc/desktop/中/1 China Show Monitor/Louise & Lina Shared File/Report templates/2021 POST SHOW.xlsx
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THREERL+EREE
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s Wbt Jrgaimc
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B Wl hat

FIILESONS, WeH

Pitineme Cargsl Blssdes mle eomeehs
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S Re-marketing
iR =n, I
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EFatay Tebemarketing

o e e e e e R B e B P e R e B L B L R LR RS LR LR R R LR R R R L B
.
g et

ST O ar pasts

{29 Delogatian

s Assaciaion
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%

Pt Cutebaar 2k {ERlE, (E3EE L, 5%

; ¥4t
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Post-show wrap | ESFEHCHEAL | Graph_channel analysis o 50
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file:///C:/Users/PanL/OneDrive - Informa plc/desktop/中/1 China Show Monitor/Louise & Lina Shared File/Report templates/2021 POST SHOW.xlsx
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f&RIS- 101 H FERIATH ERI2H B3 a2 A
8-10 months 4 months 2 months EVENT 2 months

#1 AR view  #2: IEXEWMENTEN  #3 ERNDE v EESUEER 45 IISEERES

FXIELYOY .
#6: ThiZZRBEN
#1 Marketing plan #2 Submit weekly pre- #3 Submit survey #4 Dally visitor data #5 Survey report
review registration monitor forms for review with YOY figures

#6 Marketing channel
analysis
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FREHIBEREIRRL

WWW.imsharecenter.com

@ informamarkets
DeARKETIN

Louise and Lina
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108298 (FM) TH3mMedteciBHR A= THinaFIHEERMR TIERINE"

R

PATIX AT BT S{REE ! Mark Your Calendar!

A Tk
Egis-1018 it X Review
Eri4NB B b = A Wi
B8 B’ Nkicl¥E
EEIFUE B iRFHSELYOY
E% . E f—i t%iﬁ

e Co-located events HiEiE g

BE2ABR *

www.imsharecenter.com PLARKETING

Louise and
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utm_medium AEERERIFNVEN KA, FINE 7M. HHA. T 5F, tbcampaign

SOUrcCeE 2
utm_source A= SEPRFE ., 5lanBaidu, Google, WeChat, Facebook
DRI 7 =R AR AR, LIS SRR, BTMEEE, REMEDAHR,

VIPcampaign, Conference, Earlybirdpush
utm_content BT X SRR AR S8, GliR=maR. REsIES (contes
t, awardsZ) FHEMIEHEIEEA S, Flanpop up banner, side bar bannerZs ; R Eads
s&partner marketing, T IXAXEIRERE. SEKFRIRR

Website URL+Eampaign medium-+campaign Source+_+campaign content
Example:

/\
[\

D&.utm_source=Digital_barter &

utm_content=FHC_Topbanner &
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Campaign Medium & Source FHISEER

Ads EDM | Display D:;:cif— Hostee(:_Buy Paid Search Partner_Mktg Press Release Remarketing | Social_Paid Social_Organic SMS Telemarketing Tradeshow  Website Others
Digital_Paid Google GoogleAdwords Association DURTIENE LGS Adroll Eouyin_Tikto Douyin_Tiktok
Digital_Barter Baidu Bing Buyer PRN Adsplay Facebook Facebook
Print_Paid Baidu Exhibitor Media AdWords Instagram Instagram
Print_Barter Naver Media Feathr Kakao Talk  |Kakao Talk
Outdoor Yahoo Speaker Instagram Line Line
Linkedin Linkedin Linkedin
Twitter Twitter Twitter
Website Youtube Youtube
" Campaign Youtube Baidu Baidu
Source
Bilibili Bilibili
Douban Douban
Redbook Redbook
Toutiao Toutiao
WeChat WeChat
WeChat Wechat
moments miniprogram
Weibo Weibo
Zhihu Zhihu
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Campaign Campaign Campaign
URL Medium Source Content
https://www.fhafnb.com/visitor-
registration/ Social Organic WeChat 0308post VIP1

https://www.fhafnb.com/visitor-registration/?utm_medium=Social_Organic&utm_source=WeChat
< NSRRI - . content=0308post

_—— -y s e R <X <y I =" TAY &Y Yom = A4
e B fRfE3/15R1X—fmVIPEZRKIELIHIeDMES R 202 1FAY RS AR
Campaign Campaign Campaign
URL Medium Source Content
https://www.fhafnb.com/visitor -
registration/ edm 0315 2021visitor VIP1
https://www.fhafnb.com/visitor-registration/?utm_medium=edm&utm_source=0315 |
< DAICARIBBBABVIBA .t content—2021 vsitor
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https://www.fhafnb.com/visitor-registration/
https://www.fhafnb.com/visitor-registration/
https://www.fhafnb.com/visitor-registration/
https://www.fhafnb.com/visitor-registration/

BOWPLEA B & @ B A KX B R SR U T2 N A M top banner

Campaign Campaign Campaign
URL Medium Source Content
X_Topbanner_A
https://fhafnb.com/conference Ads Digital paid pril Conference

https://www.fhafnb.com/conference?utm_medium=ads&utm_source=digital_paid
&_&utm_conte nt=X_topbanner_april

s B2 BIRFIEMAREDE, BEUEAVIPSI, KIESMS

Campaign Campaign Campaign
URL Medium Source Content
https://www.fhafnb.com/visitor
-registration Telemarketing 202302 |2019visitor_SMS VIP

https://www.fhafnb.com/conference?utm_medium=ads&utm_source=digital_paid
&—&utm_conte nt=X_topbanner_april
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VP-visitor promotion, EP-exhibitor promotion, BE — buyer engagement,
EE — exhibitor engagement

Campaign Medium® -5 -

Campaign Source” -

fFnE L oI R bannerffirE B2 ib{EE; eDMoJLIFEAIS, HHEESE

Campaign Name/Code” =5
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IM China Account Service Application

— H - - /7 =
= EIR7E - Social mediallit = iy EIH
PO EMIKSFERIRZAHIERE, R o
Legal Entity Name /A 8] £ &
F|nance _]Ud|e -|—u Application Date B ig H#f
IT & Digital: Alex Xiang + Mike Wang Acgount Descripdon BARE
Account name Tk S & FR
Password Z5H5
Marketing: Lina Pan £EUR (N
Binding Phone No.
Others( Link)
Hith (35E%)
IT Approver
)H\-K —% Mktzz\pprover

i;_é'gﬁ [/X _F' %—LB I\—,l %‘ -Tl-[:t 9\:": UH *\é’ Project Mgr 1l B 2218
Applied By FEIEA
Main Function =Z 1§k
Legal: Vivien Li
Charge to our clients(Y/N)
HENFHS
NEZENNES, BT S ETHETE oo
Finance Approver

Legal Approver
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